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Imagine what could be possible...

You publish a quick 
three minute English 
mini-lesson on 
YouTube and 
encourage people to 
go and discuss the 
lesson on your 
Facebook page.

You post a discussion 
question on 
Facebook to follow 
up on your Youtube 
Video and advertise 
an upcoming Q&A 
session on Twitter.

A local Agricultural 
worker notices their 
family members 
commenting on the 
Facebook post and 
watches the YouTube 
video. They learn some 
new English and decide 
to participate in the 
Twitter Q&A session

The agricultural worker 
asks on Twitter how they 
can participate and learn 
more English. A recruiter 
messages the worker, 
gets their information and 
obtains a COE.
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Social Media is Everywhere in Our Lives

Source: Whizsky.com
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Social Media and the Hispanic Population

Source: 
https://www.mediapost.com/publications/article/220037/
hispanics-over-index-on-social-media-use.html

https://www.mediapost.com/publications/article/220037/hispanics-over-index-on-social-media-use.html
https://www.mediapost.com/publications/article/220037/hispanics-over-index-on-social-media-use.html


Source: 
ourworldindata.org
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Why use Social Media for ID&R?
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Social Media and Marketing

Source: Whizsky.com



Know the Social Media Networks



Know the Social Media Networks
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Know the Social Media Networks
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Before You Begin! 



Choosing a Goal
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Choosing a Goal

•



The Four Pillars of Social Media Marketing

Content
Strategy

Plan and 
Publish

Listen 
and 

Engage

Analyze 
and 

Assess



Knowing what content you will publish is the first major step 
in beginning to use social media for ID&R

The content you publish will do the work for you 
by driving viewers to your page and encouraging 

engagement even when you are not around.

Creating a Content Strategy

Content
Strategy
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Creating a Content Strategy

Content
Strategy
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Creating a Content Strategy

Content
Strategy
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Have a Plan on When You Publish

Content
Strategy
Plan and 
Publish
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Online Tools to Help You Plan Content

Content
Strategy
Plan and 
Publish

https://hootsuite.com/
https://buffer.com/
https://airtable.com/
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Listening and Engaging With Your Audience

Listen and 
Engage
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Ideas for Engaging Your Audience

Listen and 
Engage
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Measure and Analyze Your Efforts Analyze 
and 

Assess
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Measure and Analyze Your Efforts Analyze 
and 

Assess
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Creating a Facebook Business Page



Go to www.faceboook.com/business to 
set up a business page

Click where it says create ad 
and select "Create Page" from 
the drop down menu

A great tutorial on creating a Facebook Business 
Page can be found on youtube:

https://www.youtube.com/watch?v=gu9Hgazn_5g

http://www.faceboook.com/business
https://www.youtube.com/watch?v=gu9Hgazn_5g


Choose a Page name,
page category, 
and add a description

When finished click 
Create Page to finish
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Creating a Facebook Business Page
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South Carolina Facebook Page
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South Carolina Facebook Page
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South Carolina Facebook Page



https://www.surveymonkey.com/r/IDR
CStaffTrainingEval20-21
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